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KESIKI INC.
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KESIKI is a cultural brand builder.

We bridge culture and economy

to build brands loved everywhere.
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http://drive.google.com/file/d/1_cjVXZ6mE-q7atltXxY_i0SVDwIkFzoZ/view
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Repairing broken pottery with lacquer. In the art of Kintsugi, the mended seams are born anew
and admired as “s:f4 - keshiki”—meaning "scenery.” Japan has long cherished a culture of
breathing new life into objects that have been used with care.

In an era where products and services are created one after another, we want to look for the
essence and create value that lasts. Beyond just ‘new” or “convenient,” we want to foster a
culture where humans can truly be human. With these values at our heart, we founded KESIKI.
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Check-in 15:15 - 15:30
Introduction 15:30 - 15:50
Concept Session 1550 - 16:45
Check-out 16:45 - 16:55
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“Design thinking is an approach that uses the designer’s sensibility and methods for problem
solving to meet people’s needs in a technologically feasible and commercially viable way. In

other words, design thinking is human-centered innovation.”

- Tim Brown
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http://www.youtube.com/watch?v=uL9hTIGb-TQ
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Concept Session 1550 - 16:45
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Check-out 16:45 - 16:55
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